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Pharmacist and Technician Learning 
Objectives
1. Discuss the current climate of PBM reform.

2. Review the Finish the Fight campaign and opportunities for
participating in the campaign.

3. List three strategies for engaging elected officials in PBM issues
affecting your pharmacy.
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Educating and 
mobilizing 
your patients



Impact of the patient 
advocate is
IMMEASUREABLE.





Get the message out to your 
patients

Social media Press Videos in your 
stores



Finish the Fight
A multi-media campaign to pressure Congress to act on PBM reforms 
before the end of 2024.

Activating 
pharmacy 
customers 
to send 
letters/emails 
to Congress 
and call their 
offices

Activating 
NCPA 
members   
to send 
letters/emails 
to Congress 
and call their 
offices

Working 
with NCPA 
members to 
sign op-eds 
and letters to 
place in 
targeted 
publications

Paid 
advertising: 
TV
Digital
Social media

National 
consumer 
poll on 
unfair PBMs/
Insurance 
practices



Digital 
Display Ads



Print ads, 
banners, bag tags



Ritter 

-





Finish the Fight!
National Multimedia campaign to 
get Legislators to act on PBM 
reform
Pharmacy patients should contact 
their representatives in Congress.
Campaign includes television, 
digital, and other advertising!
Download the materials to get your 
patients involved 
https://ncpa.org/finishthefight



Questions?
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